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Brand Identity Worksheet

The point of creating a ‘Brand Identity’ is to create assets that can be used in multiple
ways at different touch points throughout the networking and self-promotion process.

The first step on the path to a strong Brand Identity is the creation of a tag line that
captures the essence of your brand in text or verbal form. It is the “promise” to your
clients of what you will deliver to them and it explains why you do what you do.

How do you choose a tag line? Listen to yourself and think about the conversations
you have with your clients / prospects / contacts. Is there a common theme?

The next step is creating a personal logo. This visual icon is strongly supported by the
tag line, which is the essence / promise of the brand.

Following are questions to help you get started on your Personal Brand Identity tag line
and logo creation process. Please answer to the best of your ability.

Company Name:
Date:

1. Existing Tag Line and Logo, if any:

2. Tell us about yourself / your business?
3. What are your greatest attributes?

4. What industry do you specialize in?

5. What do you do?

6. Why do you do what you do?

7. What differentiates you from your competition? How do you do what you do
differently from your competitors?
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8. Core values?

9. Main business objective for next 3-5 years?
10. Who of your competitors do you admire?

11. Who are your customers / clients?
a. Demographics, Psychological, Physical, Emotional profile.

b. Provide as much detail about them as possible.
12. Why do your customers / clients deal with you rather than someone else?

13. What values would you like to communicate in the logo? Please rate on a
sliding scale. Mark with an X.

Feminine Masculine
Young Mature
Luxury Economical
Modern Classic
Playful Serious
Loud Quiet
Simple Complex
Subtle Obvious
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14. What colors do you want to use?

The Meaning Of Color:

Bright Red—Cpiimisiic, dynamic, enghsicg
exciting, saxy, infense, sn'muh'ling. aggressive,
powerul, energefic, dangerous

International significance—China = good
luck; India = puriry; Eastern cultures = signifies
joy when combined with white

Burgundy=Vigor, elegance, richness,
refinement, leadership, maturity, expensive

Blue~Truth, healing, renquility, stobiliy,
peace, hormony, wisdom, fusf, calm,
confidence, protection, security, loyalty
International significance—China =
immartality; Hindus = eclor of Krishna

Green—Nalure, envy, healing, lerlilly, good luck,
hope, stabilily, success, genercsity
Infernational significance =China & France
= negalive significance for package goods; Indic
= color of Iskam; some: hopical countries = danger

Brown=Stability, mosculinity, relickility,
comfort, endurance, s’\mp|i:'||y, H:ndship

International significance=Colambio =

d'\smumges sales; Indio = the color of mourning

Other International significance=1 Korea, paslels = frust

Light Pink=love, romance, sofiness, delicacy,
sweelness, friendship, tendermess, fidelty

compassion

Fuchsia=Hol, senswal, exciling, bright, fun,
energehic, feminine

religious significance (Prctestani|

Lij‘w Blue=Feace, hvclnqln'\ir)q'I qiel, cool,
cleon, sch, pure, undersfnnd\'ns

Purple=Spirilulity, reyally, mystery, wisdom,
I £ Fan o, a4 Ll

rﬁpech wealih

Navy~Digniy, credibiliy, sﬂ!nglh, autherty,
conservatlive, frustworthiness, frodifional, quied,
wnﬁdenl, serene

Beige~Earhy, clossic, neutral, warm, 3
blond, melonchaly

Greenish Yellow—=Tor, Fuity, acidy, jealousy

Lime=Tart, Fuity, ocidy, rereshing, lively,
r:vih\izing
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Terra-cotta = Whelesome, earthy, counlry,
welcoming, warmth, siability, fal, harvest

Lavender—Enchaniment, nusin\giu, de‘ican,
Horal, sweet, fashion

Teal Blue=Emational healing, pleasing, rich,
profection, unique, expensive

Olive Green=Tradifional color of pea
camouflage, chossic, advenfure

International significance=Military

Neutral Bn:y-NeulrnL corporate, classic,
pro:ﬁocﬂ, cool, fimeless, quiel, qua|i|y
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15. Business Card
e What would you like to include on your business card to promote your personal

brand identity?
e Front of card:

Name:

Title:

Address:

Phone:

Email:

Domain:

Would you like to include any text or other information on the Back of the

business card?

16. Social Media
e Where would you like to promote your personal brand identity on Social Media?
Twitter
Face Book
Pinterest
LinkedIn
Google+
Other
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