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The point of creating a ‘Brand Identity’ is to create assets that can be used in multiple 
ways at different touch points throughout the networking and self-promotion process.  
 
The first step on the path to a strong Brand Identity is the creation of a tag line that 
captures the essence of your brand in text or verbal form.  It is the “promise” to your 
clients of what you will deliver to them and it explains why you do what you do.   
 
How do you choose a tag line?  Listen to yourself and think about the conversations 
you have with your clients / prospects / contacts. Is there a common theme? 
 
The next step is creating a personal logo. This visual icon is strongly supported by the 
tag line, which is the essence / promise of the brand. 
 
Following are questions to help you get started on your Personal Brand Identity tag line 
and logo creation process. Please answer to the best of your ability. 
 
Company Name:  
Date: 
 

1. Existing Tag Line and Logo, if any: 
  

2. Tell us about yourself / your business?  
 

3. What are your greatest attributes?  
 

4. What industry do you specialize in?  
 

5. What do you do?  
 

6. Why do you do what you do?  
 

7. What differentiates you from your competition? How do you do what you do 
differently from your competitors?  
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8. Core values? 
 

9. Main business objective for next 3-5 years? 
 

10. Who of your competitors do you admire? 
 

11. Who are your customers / clients?   
a. Demographics, Psychological, Physical, Emotional profile.   

 
b. Provide as much detail about them as possible. 

 
12. Why do your customers / clients deal with you rather than someone else? 

 
13. What values would you like to communicate in the logo? Please rate on a 

sliding scale. Mark with an X. 
 

Feminine _________________________________ Masculine 
Young     _________________________________ Mature 
Luxury    _________________________________ Economical 
Modern   _________________________________ Classic 
Playful    _________________________________  Serious 
Loud      _________________________________ Quiet 
Simple   ____________ _____________________ Complex 
Subtle   __________________________________ Obvious 

 
 
 
 
 
 
 
 
 
 
 

http://www.careercreators.consulting/


                                                                                 Brand Identity Worksheet 

1250 Capital of Texas Hwy South 
Building 3 Suite 400 
Austin, TX  78746 

512 788 2012 office 
Careers@CareerCreators.Consulting 
http://www.CareerCreators.Consulting 

 
14. What colors do you want to use? 
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15. Business Card 

• What would you like to include on your business card to promote your personal 
brand identity? 

• Front of card:  

• Name:  

• Title:  

• Address:  

• Phone:  

• Email:  

• Domain:   

• Would you like to include any text or other information on the Back of the 
business card? 

 
16. Social Media  

• Where would you like to promote your personal brand identity on Social Media?  

• Twitter 

• Face Book 

• Pinterest 

• LinkedIn 

• Google+ 

• Other  
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